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Mary C. Gentile: Educating for Values-Driven L eader ship: Giving Voiceto Values Acrossthe Curriculum
before purchasing it in order to gage whether or not it would be worth my time, and al praised Educating for Values-
Driven Leadership: Giving Voice to Values Across the Curriculum:

Despite four decades of good faith effort to teach ethics in business schools, yoursquo;ll still find today headlines


http://f3db.com/pub/links.php?id=B0149MCC50

about egregious excess and scandal. It becomes reasonable to ask why these efforts have not been working. Business
faculty in ethics courses spend alot of time teaching theories of ethical reasoning and analyzing those big, thorny
dilemmasmdash;triggering what one professor called |dquo;ethics fatigue.rdquo; But what if faculty stopped focusing
on ethical analysis and focused on a new curriculummdash;one that builds a conversation across the core curriculum
(not only in ethics courses) and aso provides the teaching aids for a new way of thinking about ethics education? This
iswhere Giving Voiceto Vaues (GVV) comes inmdash;the GVV curriculum asks the question: Idquo;What if | were
going to act on my values? What would | say and do? How could | be most effective?dquo; This book will help
faculty across the business curriculum with examples, strategies, and assistance in applying the GVV approach. In
addition to an introductory chapter, which explains the rationale and strategy behind GVV, there are twelve individual
chapters by faculty from the major business functional areas and from faculty representing different geographic
regions. The book is auseful guide for faculty from any business discipline on HOW to use the GVV approach in his
or her teaching.
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