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Information Age Publishing : Doing Well and Good (Ethicsin Practice) before purchasing it in order to gage
whether or not it would be worth my time, and al praised Doing Well and Good (Ethicsin Practice):

1 of 1 people found the following review helpful. Great price and info isinformativeBy CustomerNeeded this book for
acollege course. Great price and info isinformative.

Ethical business creates social value. Thatrsquo;s the theme of this bold new volume, heralding and defending this
rapidly-growing new conception of capitalism making its way into the mainstream. It provides clear and succinct
guidelines for how to evaluate what counts as an ethical business as well as how and why ethical businesses tend to
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succeed better over the long term. The book is jargon-free and targeted primarily at thought leaders and academicsin
business and philosophy who will want to useit in their business ethics classes. Each chapter has been selected for its
ability to engage a wide audience without oversimplifying the content.All twelve chapters are original and authored by
leading business ethicists including William Shaw, Tony Simons, Duane Windsor, and Mark Schwartz. Each piece
makes use of recent empirical evidence or ethical theory (or both) in order to present a detailed yet overarching picture
of what ethical business|looks like--and how to achieve it--in todayrsquo;s global environment. It is thus divided into
three subsections:1. The Role of Corporate Culture2. A New For-Profit Paradigm3. Making the Change Happen:
Voluntary and Regulatory ExamplesPerhaps the bookrsquo;s greatest strength isits blending of cutting-edge
philosophy, psychology, and management theory into a cohesive, provocative, and accessible format. Hence, it
promises to launch awide discussion of what exactly we should expect the moral duty of business to be.

Friedland has brought together several leading voicesin the field of business ethics for around of cogitation about the
possibility of a more humane, less exploitative capitalism. The core idea of the book is that Isquo;ethical business
creates social valuersquo; (ix). Thus, evenif it means Isquo;transforming the very culture of capitalismrsquo;, the
possibility of a more enlightened capitalism can and probably must be deliberately pursued. As Friedland seesiit,
Isquo;we cannot simply rely on government regul ation, corporate leadership, or consumersrsquo; to bring about this
more enlightened approach to doing business. Rather, Isquo;all three of these socioeconomic forces must play a
rolersquo; because one or two of them cannot produce sufficient force to stem the tide. As aresult, while there is much
work to be done, there is reason to be guardedly optimistic, and this volume discusses both the task and the reasons for
optimism.” Bryan Finken University of Colorado at Denver in Philosophy in



